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* This course provides the perspective of tourism geography for students suggesting solutions

to problems associated with tourism and community. o)

* This course provides the specialized knowledge of tourism geography for students putting it

to practical use in society
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3 I = =%—3 | (1)Students will be able to give specific examples of the basic .

) (1) Assignments 30%
avh concepts of tourism geography
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(2)Students will be able to know an overview of the basic
concepts of tourism geography. (2)Examination 40%
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(3)Students will be able to think critically about the| (3)Assignments 30%
contemporary issues of tourism.
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(1)Assignments: concreteness and originality

(2)Examination: ability to identify key concepts

(3)Assignments: concreteness and originality

Students will prepare papers to make presentations in the class. Other students and teacher will make comments
on them.
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This course is arranged in five parts. Part 1 provides an overview of fundamental tourism definitions and
concepts. Part 2 focuses on how special patterns of modern tourism have evolved on various scales. Part 3
discusses how tourism relates to places through their economic landscape, environmental change and
socio—cultural relations. Part 4 explores a range of major themes in the geography of tourism. Part 5 turns
to applied geography with an overview of the different roles of planning for tourism.
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ZBh# ; Handouts will be provided.

2#Z2E - Williams, S. and Lew, A.A. 2015. Tourism geography: critical understandings of place, space and
experience. Abingdon: Routledge.

FEEXZE : Williams, S. and Lew, A.A. 2015. Tourism geography: critical understandings of place, space and
experience. Abingdon: Routledge.
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Recommended online articles: “TOURISM GEOGRAPHY TODAY —— a weekly news resource
(http://www. tourismgeography. com/)”
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. « . Course description, course .
Introduction to the course “tourism ) . Read this syllabus
1 ' objectives, course structure, .
geography . Review the syllabus
course outline
. . Tourism, geography’ tourism|Assignment: the introduction
Part 1: Introduction to tourism and ) R
2 N geography, and geographies of |of a student’s hometown as a
geograpny tourism tourist destination
) ) ) Assignment: the official
3 Part.2. The birth of modern tourism #1 | Typology éf .tourlsts and the definition of an
Tourist typology characteristics international tourist
) ) ) ) Assignment: the origin of
Part 2: The birth of modern tourism #2 |Historical development of . . s
4 ) ) tourism in a student’s hometown
Emergence of tourist places contemporary tourism spaces
) ) Tourism Area Life Cycle (TALC) |Assignment: check the TALC
Part 2: The birth of modern tourism #3 4 ,( ) R
5 ) i model of the evolution of|stage of a student’s hometown
Evolution of tourist areas )
tourist area
Part 3: Social—-cultural relations and o | Assignment: inauthentic
. . . Conceptualizing authenticity . . s
6 experiences in tourism #1 o ) representation in a student’s
) ) and commodification
Tourism, society and culture hometown
Part 3: Social-cultural relations and Lo Assignment: the distinctive
i . . Authenticity and| . . s
experiences in tourism #2 o . . image—building of a student’s
7 o commodification of  tourism
Issues of authenticity and hometown
. . places
commodification
« Unique objects or places Assignment: a summery and a
Part 4: Understanding tourism places| * Unfamiliar aspects of what is|short essay on the article
8 and spaces #1 otherwise familiar indicated in the class
The tourist gaze . Familiar routines in
unfamiliar settings
Part 4: Understanding tourism places Assignment: the
s p Theming the urban landscape and 'g ; . .
9 and spaces #2 . . . heritage—isation in a
L the heritage—isation of place s
Designing for the gaze student” s hometown
Part 4: Understanding tourism places Assignment: the performance at
10 and spaces #3 Tourism places as places of|tourism places in a student’ s
Cultural constructions and invented |performance hometown
places
Part 4: Understanding tourism places . . Assignment: a summery and a
The process of invention of new .
11 |and spaces #4 . . . . short essay on the article
. . . tourism places by Disneyization| . . ]
The theming of tourist environments indicated in the class
Part 4: Understanding tourism places . . . .. |Assignment: the example of
Exploration of Disneyization in| .. . . . .
12 |and spaces #5 . dimensions of Disneyization and
. . . Huis Ten Bosch . .
The example of Disneyization its function
Part 4: Understanding tourism places|The presentation and discussion|Assignment: the opinion on
13 |and spaces #6 on Disineyization of Huis Ten|Pisneyization of tourism
Pros and cons of Disneyization Bosch
. L. . L. Assignment: a critical review
Part 5: Tourism mobility Constellations of mobility and £ & th ntroduct i £
.. . . . 0 e introduction 0
14 | New Mobility Paradigm (NMP) six aspects of mobility and ,
L. . student” s  hometown as a
Aspects of mobility politics ] . )
tourist destination
15 | Summary and conclusion Review for examination Review all handouts
16 |Examination Written test Preparation for the final exam




