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This course focuses on marketing management in the tourism and hospitality industry. Firstly,
this course examines tourism marketing, dealing with the conceptual framework and theories of] ®
marketing. Secondly, the course examines the challenges and problems which tourism marketing
causes. Thirdly, the course provides the skills of marketing management through the group-work.
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7 /) Studen.ts will be al.ole to underst.and the theories and concepts Exam 60%
of tourism marketing and explain them clearly.
e Studen‘?s will be able to point out the chanenges in tourism * Project Rep.ort 20%
N marketing concretely and propose a solution. + Group Project 20%
LI Students will be able to explain a plan that they've made. Presentation
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Students must attend 10 or more classes. Regular attendance is strongly recommended.
Project report by group (20%), group presentation (20%) and final examination (60%).
Feedback will be provided in a class.
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All classes will be conducted in English.

This course will consist of lecture, fieldwork and a group project (group-work).

The cases in tourism industry are explained, and students will have opportunities to discuss them.
Field work: Students must pay for travel expenses for themselves to get to the place they will survey.
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B} . Materials provided by instructor.
£#3% . Additional materials will be provided.
FREXE : Kotler, P - Keller, K. L. (2012) : Marketing Management, Global Edition, 14ed., Pearson Education

Limited.
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Outside class work: Students are expected to have group meetings to complete assignments on time.
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. . Read the syllabus
1 i B f Market .
Introduction asic of Marketing Review the syllabus
. Defining Marketi d Pl .
2 | Marketing Management(D ehing Alarketing an , ans Read Chapter 1 & review
Discussion on the today’s topic
. Developing Marketi trategi .
3 | Marketing Management® .eve op.mg arketing S, ra e.gles Read Chapter 2 & review
Discussion on the today’s topic
4 Capturing Marketing C(.)llectit.lg Information zjlnd F.orecasting Demand Read Chapter 3 & review
Insights Discussion on the today’s topic
turing Marketi . .
Cap uring Marketing Conducting Marketing Research .
5 |Insights Make groups and planning the fieldwork Read Chapter 4 & review
w
Group-work@D group P g
Connecting with Creating Long-team Loyalty Relationships
6 | Customers® Discussion on the today’s topic Read Chapter 5 & review
Group-work® Prepare for the fieldwork
Connecting with Identifying Market Segments and Targets
7 | Customers@ Discussion on the today’s topic Read Chapter 8 & review
Group-work® Prepare for the fieldwork
8 | Fieldwork®
Find out the challenges and problems which . .
. ) Write a report & review
marketing tourism causes
9 | Fieldwork®
haping the Market .. . .
S ap%ng ¢ arke Designing and Managing Services Read Chapter 13 &
10| Offerings Discussion on the today’s topic revie
view
Group-work@ y's top
.. Designi dM ing Int ted Marketi
Communicating Value® esighiig and Mlanaging ntegrated larketing Read Chapter 17 &
11 Group-work® Communications review
P Discussion on the today’s topic
Managing Mass Communications: Advertising,
19 Communicating Value® Sales Promotions, Events and Experiences, and Read Chapter 18 &
Group-work® Public Relations review
Discussion on the today’s topic
Managing Personal Communications: Direct and
13 Communicating Value® Interactive Marketing, Word of Mouth, and Read Chapter 19 &
Group-work® Personal Selling review
Prepare for the presentation
Prepare for the project
14 | Group-work® Project Group Presentation group presentation &
review
Review for thi Prepare for
. . eview for this course .
15 | Review of this course View . Self-evaluations sheet &
Self-evaluations .
review
o . P for the final
16 | Examination Written test fepare Ior the Lna

examination.




