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This course aims to provide students with an overview of tourism geography. Emphasis throughout
the course is placed on the interactions between tourism space and modern tourism concepts. 06
Students will learn practical knowledge and skills useful in suggesting solutions to problems

associated with tourism and community
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Students will be able to understand the basic concepts of tourism
4 g - geography. Examination 40%
ZRRIERR) Students will be able to think critically about the contemporary | Presentation 20%
issues of tourism.
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Students are expected to take active roles in their learning and will be assessed by the following means:
(1) Assignment (30%): assessed based on knowledge of the course material.

(2) Presentation (30%): assessed based on clarity and knowledge of the course material.

(3) Examination (40%): assessed based on knowledge of tourism and geography

Feedback will be given in each class and on learning management system such as Manaba and/or Qlearn

% % o #%

A1l classes will be conducted 100% in English. Learning management system such as Manaba and/or Qlearn will
be used to facilitate your study. This course is arranged in five parts. Part 1 provides an overview of
fundamental tourism definitions and concepts. Part 2 focuses on how spatial patterns of modern tourism have
evolved on various scales. Part 3 discusses how tourism relates to places through their economic landscape

environmental change and socio—cultural relations. Part 4 explores a range of major themes in the geography
of tourism. Part 5 turns to applied geography with an overview on tourism mobility
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ZBlh3# : Handouts will be provided.

HZE - None

FEEXZE : Tourism Geography: Critical understandings of place, space and experience, Williams & Lew, Abingdon:
Routledge, 2015
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Students with an interest in tourism and geography are encouraged to take part in this course. All students
must prepare for and actively participate in class. Discussion and presentation are crucial in this course

and active participation is required
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Course description, course
1 Introduction objectives, course structure, |Read and review the syllabus
course outline
Tourism, geography, tourism Assignment: introduce your
Part 1: Introduction to tourism and geograpiy ) s ] v
2 geography, and geographies of |hometown as a tourist
geography . ..
tourism destination
Assignment: elaborate the
Part 2: The birth of modern tourism #1 | Typology of tourists and their .g. L.
3 . o official definition of an
Tourist typology characteristics . . .
international tourist
4 Part 2: The birth of modern tourism #2 |Historical development of Assignment: identify the origin
Emergence of tourist places contemporary tourism spaces of tourism in your hometown
. . Tourism Area Life Cycle (TALC . . .
Part 2: The birth of modern tourism #3 Y ( ) Assignment: identify the TALC
5 . . model of the evolution of
Evolution of tourist areas . stage of your hometown
tourist area
Part 3: Social-cultural relations and L. L Assignment: give an example of
] ) ) Conceptualizing authenticity . ) ) .
6 experiences in tourism #1 . . inauthentic representation in
) ) and commodification
Tourism, society and culture your hometown
Part 3: Social-cultural relations and o . .
. . . Authenticity and Assignment: give an example of
experiences in tourism #2 . . . . . . . .
7 o commodification of tourism distinctive image-building in
Issues of authenticity and
o ) places your hometown
commodification
« Unique objects or places
Part 4: Understanding tourism places | * Unfamiliar aspects of what is|Assignment: write a summary and
8 and spaces #1 otherwise familiar a short essay on the article
The tourist gaze * Familiar routines in indicated in the class
unfamiliar settings
Part 4: Understanding tourism places . Assignment: give an example of
Theming the urban landscape and ] ) ] ]
9 and spaces #2 . . . heritage—ization in your
o the heritage—ization of places
Designing for the gaze hometown
Part 4: Understanding tourism places . .
. Assignment: give an example of
and spaces #3 Tourism places as places of .
10 . . performance at tourism places
Cultural constructions and invented |performance .
in your hometown
places
Part 4: Understanding tourism places . . Assignment: write a summary and
The process of invention of new .
11 |and spaces #4 . . . . a short essay on the article
. . . tourism places by Disneyization| . . .
The theming of tourist environments indicated in the class
. . Assignment: identify the
Part 4: Understanding tourism places . . . . . . . . . .
Exploration of Disneyization in|dimensions of Disneyization and
12 |and spaces #5 . . . . .
. . . Huis Ten Bosch its function using Huis Ten
An example of Disneyization
Bosch as an example
Part 4: Understanding tourism places |Presentation and discussion on . . .
- . . . Assignment: give your opinions
13 |and spaces 6 Disineyization of Huis Ten X K R K
. . . on Disneyization of tourism
Pros and cons of Disneyization Bosch
Part 5: Tourism mobility Constellations of mobility and|Assignment: write a critical
14 |New Mobility Paradigm (NMP) six aspects of mobility and review of your hometown as a
Aspects of mobility politics tourist destination
15 | Summary and conclusion Review for examination Review all handouts
16 |Examination Written test Prepare for the final exam




