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This course focuses on marketing management in the tourism and hospitality industry. First,
e will examine the conceptual framework and theories of tourism marketing. Second, we will

discuss the challenges and critical issues that a marketing manager faces. Third, we will ©w
apply marketing management knowledge in group works to develop problem—solving skills.
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H /) Students will be able to understand the theories and concepts |Assignment 30%

) of tourism marketing and explain them clearly. Examination 40%
75 HRINLE Students will be able to recognize the critical issues of . o

N . . . Presentation 30%
varIval tourism marketing and propose a solution.
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Students are expected to take active roles in their learning and will be assessed by the following means:
(1) Assignment (30%): assessed based on knowledge of the course material.

(2) Presentation (30%): assessed based on clarity and knowledge of the course material.

(3) Examination (40%): assessed based on knowledge of marketing and tourism

Feedback will be given in each class and on learning management systems such as Manaba and/or Qlearn.
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A1l classes will be conducted 100% in English. Learning management systems such as Manaba and/or Qlearn will
be used to facilitate your study. The course consists of lectures, group/individual presentations and
discussions. Each student will discuss and present on a variety of marketing concepts in English.
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R E : None
ZZ2+ : None
e EXE : Marketing for Hospitality and Tourism (7 ed.), Kotler, Bowen, Makens, & Baloglu, Pearson, 2016
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Students with an interest in marketing are encouraged to take part in this course. All students must prepare
for and actively participate in class, including reading the course material and studying marketing theory
Discussion and presentation are crucial in this course and active participation is required
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. . . . Read and review th
1 [Introduction Basic knowledge of tourism marketing cad a eview the

syllabus

Basic marketing

Service characteristics of hospitality and tourism

Read lecture slides

2 . and review basic
concepts, Part 1 marketing .
marketing concepts
. . Read lecture slides
Basic marketing . . . . . .
3 The role of marketing in strategic planning and review strategic
concepts, Part 2 .
planning
. . Read lecture slides
Basic marketing . . . . .
4 The marketing environment: micro and macro and review marketing
concepts, Part 3 .
environment
. . Read lecture slides
Basic marketing . .
5 Consumer behavior and review consumer
concepts, Part 4 .
behavior
Basi Koti Read lecture slides
asic marketin
6 s Products and brands and prepare for group
concepts, Part 5
work
Read lecture slides
7  |Group work Digital marketing (1) and review digital
marketing
. . Self-evaluation of
8 |Group work Digital marketing (2)
group work
arketing strategies, .. Read lecture slides
9 Pricing . ..
Part 1 and review pricing
tketing strateci Read lecture slides
arke strategies, . . .
10 s s arketing channels and review marketing
Part 2
channels
. . Read lecture slides
arketing strategies, . . . .
11 arketing communications (1) and review
Part 3 .
advertisement
tketing strateci Read lecture slides
arke strategies, . . . .
12 bart 4 s s arketing communications (2) and review PR and
a .
promotion
Read lecture slides
13 |Group work Destination marketing (1) and prepare for group
work
. . . Mutual—evaluation of
14 Group work Destination marketing (2)
group work
Read and review
15 [Summary Review of tourism marketing lecture slides and
notes
. . . Prepare for the final
16 [Examination Written test P

examination




